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0O Es

S.Hisano

19054E - - * 1866 ICRA R ALIZER I SN OV TR SIS
e 1867FEIZRA AR DI —(ZHRISh-BRAIILIHE
St EREH. NestléF4E &I

19294+ * F3aL—hbE£# (R4 R)ZE IR
19385 - - RRAM 7ML E DR TREMIZHE

19474 + - - Maggi Alimentanaft (X1 X) & & . Nestlé Alimentana
S.A.IZ(>1977% IZNestlé S.A.IZfiH)

19735 - - - A E B =%t Stouffer’'s CKE) Z# B UR
19744 - - - {L¥EFE LU Oreal (T R) [ZE RSN
19854 - - - 8 & B M5 $tCarnation CKE) ZE X
L. 2HOBRISVFEEBENL. SBICES

, Political Economy of Agriculture, Kyoto University, 2010 3

FALDEHHRE

O FERNE(2009%F)

= L= 2t 22
B 5 ES---1,076.2f8CHF(993.6{EUSS)
= 2
B ffiFZE- - - 157.0f8CHF (145.0{8USS)
=
A% --$9278,000% (BRI 33.9%. KM 38.0%. [E/H28.1%)
B EXEH---1400EULE
=] =] =]
B Ti5%---83hE449T 15 (20074 L -3 E-31T 1)
Company 2007 Food Food &
& Beverage Total Sales Bev as %
Sales (Uss of Total
(USS millions) millions) Sales
1. Nestle (Switzarland) 83,600 89,700 a3
2. PepsiCo, Inc. (USA) 39,474 39,474 100
3. Kraft Foods (USA) 37.241 37.241 100
4. The Coca-Cola Company (USA) 28,857 28,857 100
5. Unilever (The Netherlands) 26,985 50,235 54
6. Tyson Foods (USA) 26,900 26,900 100
7. Cargill (USA) 26,500 88 266 30
8. Mars (USA) 25,000 25,000 100
9. Archer Daniels Midland 24,219 44,018 55
Company (USA)
10. Danone (France) 19,975 19,975 100
Total Top 10 338,751 449 G666

Source: Leatherhead Food International, 2008 4




RFALDESHBE

FRLHOBEKIR (B4 - ECHF)

(B - FBEAG LM E Y {ECHF)

2001 2002 2003 2004 2005 2006 2007 2008 2009
5t L& (Sales) 847.0 891.6 879.8 846.9 911.2 984.6 1075.51099.1 1076.2
55 L JR Al (Cost of goods sold) 377.6 385.2 375.8 353.1 379.2 407.1 450.4 473.4 452.1
)37 # (Distribution expenses) 642 711 710 684 740 824 91.0 908 84.2
B8R 5% - &2 E (Marketing and administration expenses) 293.7 313.8 310.8 303.5 324.2 344.7 3651 358.3 362.7
HRZBAFEE (R&D costs) 116 121 121 143 150 173 188 198 20.2
E A% (EBIT) 91.7 103.5 89.0 849 118.8 133.0 150.2 156.8 157.0
HOFIZE (Net profit) 668 756 621 662 808 920 106.5 190.5 117.9
& £ (Total assets) 937.9 873.5 895.6 871.21027.21018.1 1146.6 1062.2 1109.2
E XM 455 £ (EBITA as percentage of sales, %) 108 11.6 101 10.0 13.0 135 140 143 14.6
iR~ 55 £ & (Net profit as percentage of sales, %) 7.9 8.5 7.1 7.8 8.9 9.3 99 173 11.0
W) Annual Report of Nestle S.A., for each year.
S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 5

FALDEHHRE

O BXEARS
B J—RI5E ERERLE (20094F) - - BRI 22.5%, KM32.2%, LT 7

€7 =7 7 7)H15.9%. KEE9.0%, FEEE10.0%. TNDIh10.2%
R IL—TRNFE LR EE (20094F) - - - #034419.3%. /KE£9.0%.
FBR-TARD—L:19.6%, KERRBFEF10.0%, AEARRK -FEE
BF17.2%. FaaLb—b-EFH11.8%. XYbT712.9%, EEH7.8%
B G - - - $980007 1T Ls (20044 B 15)
O FEEE%0%H, FESHBETI~2UZE S5H5E M
O 2873UFA, 10{8CHFE A5 LR
BREX
0 General Mills= = -Cereal Partners Worldwide (1990~)
[0 Coca-Cola- - -Beverage Partners Worldwide (2001~)
¢RI B D Coca-Cola & Nestle Refreshments (CCNR) [£19914
0 L'Oreal" - -Laboratories Innéov (2002 ~)
[0 Fonterra- - *Dairy Partners Americas (2003~)

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 6
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FALDEHHRE

£ RALHOHISAIERER (B« A LVANE Y HBCHF)
FLe 2005 % 2006 % 2007 % 2008 % 2009 % '05-'09
Zone Europe 256.0 28.1] 267.0 27.1 284.6 26.5 251.0 22.8 2253 20.9 -12.0|
Zone Americas 289.6 31.8 3129 31.8 329.2 30.6 313.6 285 321.7 29.9 11.1]
Zone Asia, Oceania & Africa 143.0 15.7] 1544 15.7 165.6 15.4 157.1 14.3 1589 14.8 11.2]
Nestle Waters 87.9 9.6 96.2 9.8 104.0 9.7, 95.9 8.7 90.6 8.4 3.1
Nestle Nutrition 52.7 5.8 59.6 6.0 84.3 7.8/ 103.8 9.4 99.6 9.3 89.1
Other Activities (*) 821 9.0 946 9.6/ 107.8 10.00 177.8 16.2] 180.1 16.7
Total Group 911.2 100.0) 984.6 100.0, 1075.5 100.0 1099.1 100.0 1076.2 100.0 18.1]
2005 % | 2006 % | 2007 % | 2008 % | 2009 % | '05-'09
Zone Europe 30.8 26.0 31.1 234 341 227 31.0 19.8 28.0 17.8 -9.1
Zone Americas 436 36.7] 495 37.2 53.6 357 521 33.2 54.0 344 23.8
Zone Asia, Oceania & Africa 233 19.7 25.8 19.4 27.0 18.0 259 16.5 26.6 16.9 13.9
Nestle Waters 7.1 6.0 8.3 6.3 8.5 5.7 5.7 3.7 6.3 4.0 -10.9|
Nestle Nutrition 93 7.8 101 7. 145 9.6/ 180 11.5 173 11.0 85.9)
Other Activities 4.6 3.8 8.2 6.2 12.6 8.4 24.1 154 24.7 15.7|
Subtotal (including unallocated expenses) 118.8 100.0, 133.0 100.0f 150.2 100.0, 156.8 100.0f 157.0 100.0| 32.2|
mE R (eBIT) X 2005 (%) 2006 (%) 2007 (%) 2008 (%) 2009 (%) '05-'09
IZone Europe 12.0 11.6 12.0 12.4 12.4 3.3
Zone Americas 15.1 15.8 16.3 16.6 16.8 11.4
IZone Asia, Oceania & Africa 16.3 16.7 16.3 16.5 16.7 2.5|
Nestle Waters 8.1 8.7 8.2 6.0 7.0 -13.6)
Nestle Nutrition 17.7 16.9 17.2 17.3 17.4 -1.6|
Other Activities 5.5 8.7 11.7 13.5 13.7
k | (including unallocated exp ) 13.0 13.5 14.0 14.3 14.6 11.9
HFF) Annual Report of Nestle S.A., for each year.
5E) "Other Activities" (£, EICEERBERLIUVEREEEET,
S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 8
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xR F R LA OARPTRIE EEE (B4 : A LA E Y {ECHF)
2005 % | 2006 % | 2007 % | 2008 % | 2009 %
Beverages 178.4  16.6| 188.8 17.2 192.7 179
Water 2384 262 2588 263 104.1 9.7, 96.0 8.7 90.7 8.4
Milk products and ice cream 206.7 19.2] 205.6 18.7| 195.6 18.2
Nutrition 2328 259 2544 258 84.4 7.8 103.8 9.4 99.7 9.3
Prepared dishes & cooking aids 166.7 18.3| 176.4 17.9 185.0 17.2 181.2 16.5 172.1  16.0
IChocolate, confectionery & biscuits 107.9 11.8 114.0 11.6 122.5 11.4 123.7 113 118.0 11.0
PetCare 105.7 11.6 1142 11.6 1213 11.3 1247 113 129.4 120
Pharmaceutical products 59.6 6.5 66.9 6.8 73.2 6.8 75.4 6.9 78.2 7.3
[Total Group 911.2 100.0f 984.6 100.0| 1075.5 100.0f 1099.1 100.0| 1076.2 100.0
BRI (EBIT) 2005 % | 2006 % 2007 % | 2008 % 2009 %
Beverages 40.0 23.9 41.8  26.6 419 26.7
\Water 413 305 448 299 8.5 5.1 5.8 3.7 6.3 4.0
Milk products & ice cream 229 137 23.6 15.0| 23.5 149
Nutrition 260 192 300 201 14.5 8.7 18.0 11.5 173 110
Prepared dishes & cooking aids 218 16.1 23.2  15.5 241 144 23.0 147 223 142
IChocolate, confectionery & biscuits 12.6 9.3] 13.1 8.7 14.3 8.5 16.2  10.3] 16.0 10.2
PetCare 15.3  11.3 17.3  11.6 18.8 11.2 19.6  12.5 211 134
Pharmaceutical products 18.3  13.6) 214 143 244 14.5 25.7 16.4 26.2  16.7
Subtotal (including unallocated expenses 135.3 100.0{ 149.8 100.0 167.5 100.0| 156.8 100.0| 157.0 100.0
r T 2005 (%) 2006 (%) 2007 (%) 2006 (%) 2007 (%) |
Beverages 17.3 17.3 22.4 221 21.7
Milk products, nutrition & ice cream 11.2 11.8 11.1 11.5 12.0
Prepared dishes & cooking aids 13.1 13.2 13.0 12.7 12.9
IChocolate, confectionery & biscuits 11.6 11.5 11.6 13.1 13.6
PetCare 14.5 15.1 15.5 15.7 16.3
Pharmaceutical products 30.7 319 333 34.1 33.5
Subtotal (including unallocated expenses) 14.8 15.2 15.6 14.3 14.6

FALDEXRER
O HisgEn

HRESKOBRMIiTE

aA—bE—4% T ERE - - “Kraft Foods& I TUN13% TE K (004ECRA=50%)
7 H0T - - - ADM. Cargil ZIZ RN TE 61 (20034E)
FaaL—bEETE- - - BN 15 (04) TCadburylTRINTE 2, HR
115 (09) TKraft/Cadbury (14.9%) . Mars(14.5%) [ZRULNTEE 311 (7.9%) o
F3aL—k(09) T . Kraft/Cadbury(15.5%) . Mars(14.6%) [ZRLNTE3 (L
(12.8%) =A%, EAFRFE -2 LETIEE 167 (17.9%) . SBHIZ20074E., &
#H{FaaT 5> KPierre MarcoliniZx B 4%

FTARDY)— L= 200148 B TUnileverlZRWTE 20, HEFIB ST
T 10%1=o1=H%, Dreyer'sBE IR (05) & L UDelta Ice Cream B YR (06) IZ&H 71
W11 (17.5%) D RdEL . KETHIHICESE23.2%

AL F—R— - HF TS (05) TE 6L (18.3%) . KE 5 (09) TE
1137 (30.4%)

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 10




RALDEXEFRH

B EEHBEMR - PowerBarBE IR (00) THALAD6ELE HHIXET
15(02) TE L (37%) o 51220065 . KEDH 1 TR HEKXFlenny
CraigtA—R ST DEEERMAFUncle Toby'sF E IR

B ERAVUTILERBEEER) - - -t F 15 (09) THE 111 (51.3%)
€20074 ., Novartish 5 R E## B B M B EMedical Nutritiond KUKEAR
E—7—F&XFGerberx E I

B SILY- - - RS (02) TELL(26%) . KETTIE (00) [F53461 (12%)
B OSEBM KraftDAEESEEEEIN(09) . LK (09) TE 111 (33%)
B JUTILE G- dbK LI (09) THI25%
B RyhTJ—F: - purinad SR THETE (09) TE 111 (33.6%)

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 11
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Leadership: Scale — for all consumers

Nestie®
GRAND
CHOCOLAT

INTENSE

z
&
g
o

A 4

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 12
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Diversity: as many occasions as possible

INZ eameio |
e 2
g e

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 13

FALDEEHRO~REFEER~

"Premiumisation”

Growth scenario
(2005-15) =
+ USS$ 170bn @Ne_stle
utrition

(Nestis

RROFESSIONAL.

PPP = Popularly Positioned
Products

Per-capita income

v

uss 1,500 5,000 13,000 22,000 28,000

Sources: LINIC (value-added). WIDER and Workd Bank: Nesié

UBS Swiss Equity Conference — January 2008
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From commodity to added value ...

strategy and objectives [

Good Food Health & Wellness Wellbeing

N

Perceived Feeling Good

Nutritional—l— Tallsk;zﬁig::::‘ol / ,

value
Body & Mind

y %ﬁ

estle

A 4

Sustenance Enjoyment Health/ Nutrition

Psychological Contentmen
Ll

GOOD FOOD GOOD FOOD, GOOD LIFE

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010
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FALDEXEHRO~REXEER~

Presence: throughout people's lives

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010




FALDEEHRO~REFEER~

| Our actions - enhancing

is in exc

%pnmuu

l

Since 2002 the reduction in_Nestlé" sl

INCREASING

vegetables, fibers

S.Hisano, Political Economy of Agriculture, Kyo

oy

f \ Approx.

Lnriaen
annualised
sales

FALDEXEHRO~REXEER~

Focus on 3 strategic focus areas Nestie

Pediatric Care

Help patients to recover, stay mabile Help our most vuloerable B poung
i eroin independent patients to grow, heal and thive
ResOURCE Alfaré . _,I wl =
: [EEE e
Isosource Althéra w
‘Potient | 7 5 acule inddent, reversible dage 2017 ywars \
Target of age dedine > Chronic & acute care
| > Chewing & swallowing defficultie. > Eating discrders, compromised health
.;?un; » Mobillty & recovery > Becovery & healing
4 = Sale nutrition > Bane & musde develcpment
Hep I > Institution: Geriatric Team > Pediatridans
Torget | > Comemirity: GF, Nusrse, Ditician
Q1 RIG- 1% P 6%

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010

vtrition

Critical Care/Gl &
Surgery

M#MMMWMM!

recovery & minimise

IMPACT,
el
Peptamen Novasource
W EOOTE
> ICU and G surgery patients [GL,
cancer]

Head & Neck

= Immunity & infiection protection
> Compilete nutrition

= Intensivist, Gl specialist, surgeon,
10U dietician

14%

18




FALDEEBKRQO~+AEER -SXEHAS~

PROFESSIONAL

BRAKES

Foodservice solutions

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 19

FALDEEBKRQO~+HEER -SXEHAS~

Nestlé regional prepared dishes & cooking aids positions

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 20
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FALDEBXEERO~FERTIE+3 L EHiS~

Leader in Emerging Markets: > CHF 35 billion

European Emerging
Markets CHF 5 bn

Asia, Africa & Middle East
Emerging Markets CHF 15 bn

Americas Emerging
Markets CHF 15 bn

Emerging markets

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 21

R AL O R 3R E E RS

Milk, Total Volume Usage (MT)=  12'200°000
Coffee, Total Volume Usage (MT)=  763'000
Cocoa, Total Volume Usage (MT)= 372000

Nestlé Spend [2008]

9% Direct
42% Direct Procurement

Procurement

59 billion CHF Procurement from

cooperatives
il & Fat

Total Raw Materials

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 22
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RAL O JRH R EHES

7 FTERHESIIETLRALARESOBE
a—t— | hht %, B
FALHOEEE 750 380 12,000 |2003£, 1000". , R LALRHE
TOILEEMSHERILTLAEE 15% <5% 65%  |2003%F, +RLATEE
WL EER 7400 3.400 520,000 i‘JUUEE 10007, . a—E—&RNATiFJason Cayis

wnunt
i
.

LBFDOBEERICAOHLIALAMENS o 13% 13% 2.3%

0
.
.
.
RRLLT] PT Iy I

alt o [l ke o, (1B == U = dn i T T D) T4 4 E4n 4 A0A

SHoX | PV SRR =d 1§ o AX 71T LJiv 1L,uoT .
i T4k i EI S 2 40 A 11174 3700 na
ZREROEELESEE 11,174 3720

LEEMOBEERICLHIEREMIRE 6% 115% 6%

LIIER AL ER

120035, FALUEE

20005, a—k—&hhtidJason Clay@id®. 252
FAALARE., S22 TS ERE L.

i 77) Forest Reinhardt, "Nestle: Sustainable Agriculture Initiative”, Harvard Business School Case Study 705-018, May 2005

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010
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RAL O JRH R EHES

£8 STUTA)HICBITARALLOFEER

Agriculture and sourcing

Manufacturing and distribution

Products and consumers

SEORHREE BEEES) , e A0;
hORHGEE BRLES 384528 DERA HEAOHRE
AOECHFO R —C X5 2T 111BCHF O £ % (2005%)
FALHIRHERBLTL SRRE St—B% | miBx e
BT AU DI (S — RUET 5771, 1), 7l
EFUL ILGTFA) 3,339 721 4722
1A= 8 (SRZTS, 2OVET . THTEI) 1310 17.019 0,875
I3~ 9375 103,614 7412 8556
BRT AP/ F T, AREYR, =HTI T A
Sa5R. T INRL, 5T 775) 29,057 fat 4180
Axa h 40,655 3,705 7,564
ast 217,675 31,996 34,807

HifR) Nestle, The Nestle Concept of Corporate Social Responsibility as Implemented in Latin America, March 200694

12
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Corporate Procurement Corporate Agriculture

162500 active suppliers 594'223 farmers

CREATING
SHARED VALUE
Nutrition, Water,
Rural Development

Develop farmers & suppliers
building capacity for growth

Effective Supplier development

Reliable and Efficient Supplier /

SUSTAINABILITY Secure availability of adequate
Assessment Protect the future agricultural raw materials
Supplier Code COMPLIANCE Ensure safety & quality of raw
Laws, business principles, codes of conduct materials
S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 25

RAL DR R ZEE RS

g
L4

@ Markets with Direct Procurement activities

3"""'*
5

”

e |

"‘ .{“ﬁ

=

g

Sourcing base:
- 594'223 farmers
- 771 Nestlé sourcing specialists
- 7'784 extension workers

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 26
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SAIN projects are creating value in
the areas of:

Nestlé's Sustainable
. itiatives

» Farm income generation Nestlé’s Sustainable
Agriculture Initiatives

» Crop and yield improvements

» Animal health issues

b Logistic support / Transport

» Water management & irrigation
» Farm management guidance

» Technical training

» Etc.

= Rural Development and Water

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 27

BMEILIIRTEDHS HREE

[0 Susan George(1976) [ HH R DF N HHPZ 5D H —BIEEH
DIEE—IEAEREE, 19845
B [HATEELEGLTIIECRRAEENELE=D, TOEHEIZHEYSS
TEIESB U, Pl 5, L, BEDOR, EHKICK->T7ZIYU
HTEHRDEBRAZEOCT EICEETHRLRYRILEE (=) ZE
— R DFEBEEY-WNERS, ryRILITE, FE%E. HFRICFH
HEHERLOITEEVN S0 THEMEEZ(T5E KM H S 1(p.219)

WHATE
oL
Fpeisen?

FIGHT [~y

1%1 Nestle

A= SRR AT They a o A

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 28




BMEILOIRTEDH S HREE

O ESRpEiE

1930~ MINIVBREARETRHRLOBEEMDIER

19704 - - -EE T OT A2 - hO—FER T IL—T (PAG) THS LI 1D
HR5E A iEZ RS

19725 - - EHBEEHEN O —TYIRZERITTHREERFRE
19734 - - New Internationalist EEM\ S E T E£1BH;

1974F - - BE=HRICBITHEREEBERFALALIORTREIZEET S
R 45E The Baby Killer 51T R E A D FRERFK REE Nestlé Kills Babies &L
=SB, Nestle DN B EBRIB TIRER 19765 - - - RREICIRY £ E BT
RER)LE5E, ARICRFTAZOEE., MEEEOKSKEZEHE
19755 - - FEIESUNSMLTERI RARRIGESEHK. B
BT R SE MR R VERL

19775 - - - EMEBMRFTAHEICHEL. KETR#AERICHTEIFEE
EfBA4A (Infant Formula Action Coalition) . #iEIZHHEK (1978: M, hF-
A ONZ, 1980: FE[E, 1981: RV T—T 2, FAY..) 19795 - - - B EES)
[ 4&ASIBFAN (International Baby Food Action Network) Z$& Rl

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 29

BMEILIIRTEDHS HREE

O ERHEE(DIE)

19785 - - KE LD AHEL T, AHAAFEESICHLIBHER
DLEDRTLEMGENS—FED BNEF OHRMLHSERZAS
DEFEHORAMEICND | |EFRE HAWGEHEEDD

19794 - - -WHOLUNICEFA' & RIEI R =84 BE .. 1TENREDHIEIZE)
EHT SN IDERGLE. EHRNRORE. REFERELTE
B RREEFRATEEHEDEILZERHIENEI1EFIR
DT, Rt ZEHREE =% Tunacceptable, restrictive, irrelevant and
unworkable J&E#EH], FERRABRAICOE—FEIZREAT L. &R
BI1Z19814F, FE3sEIHARBRETIHIARERORFEREICET S
E[EE# (WHOT—F) JZminimum requirement& L TiR & (WHA34.22)
O REOARX(AKRIZEEIO— ) ---RIBH=TZOHED

NARFREXRDOFHEFRIHELDOTHY., ChFEREDOBER. 5
ROBHERELEFEZRFILOHETHREOERNEZICKT S !

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 30
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O B (DIF)

B COR. FTEEFH~DOHHILREFZERL T, RIEAE—FEEPRES
#IEBAYICER (198046 A (ZFortunes [CIBE SN =T E MR LEEE DO
EZXOCYERMIBTIZHALIN TN =CENRICHE)

B 19825 RALEXEMEREL I —DHRIEEL T, BEEETIEEL
BHAAMRSAVICEIRFEESOI Bl ZRET 5L, FTEESE
P RD—i& (1982: 75 R, 1983: T4 S5VK, /L9 —)

B 1984%F - - HHIFREORFLERRBERTAER. REMICEEEE(
WHOa—R) IZE&EL-1=. FEEH T

B 1984%F - FE37EEHRRRBLESTEEEEDET RITEHRADIREBLZE
#7 (WHA35.26)

B 19854 - IBFANDEEEE DL A - B IRREER T 57=-0HICDCERIL

B 1985% - *WHO/UNICEFEFIREZEBEH. MLV DEErEI5| TOH
GIRHEOEZEILZERE . FEOFE3MHRFELETRE(WHA39.28)

B 19884 EREEDLBRIREBENTOLNATIVEN EAHIEA, KE., K1Y
HFFTAREEEBR., TDH1993FFTIZ18HEICHEKR

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 31

ML OBRGEZEH HERE

O ERHEE(DIE)

B 19835 ---FAIEERRBRRTHIBFROBIERICEEERHA

B 19904 - - FA3E MU FREHRE T, 1986 FRBCEND OO T ERM
BAEADEEorEME TORERRENTANTLEIIEADBREZR
#(WHA43.3) | SEICETOELNEREEFFIRT 5 LEEST-
InnocentiBE 12320 ENER . HRFELYIVLTIEEERE

B 19914 - -WHOLUNICEFD, B FREIBITOHELED S71=5Baby
Friendly Hospital InitiativeZBits . EEMETOMIILOEEH] SEZF
EFBESBEICFEUNITS

B 19914 - InnocentiE E D HIEEZERKRET+A—T VT 518,
World Alliance for Breastfeeding Action (WABA) #& 5%

B 1992%F-- - FASEIHARBRELT. B<CEEOBIAE REXRETS
ZE(EEMBEICFETA TSR (WHAL5.34)

B 1994%F-- - FBATEIHFRRBRELT. TRTORBERCRATLTOMS
WO DEErEI5 1 5E 1T 5HiREE (WHA47.5)

S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 32
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Breaking the Rules
Strecching the Rules

O FERMRE(DODIE) 2004
B 1994%F - - KELNO CTEERESFERH
B 19944 - - - IBFANAS62H E TH E R E 4 & F
RiRDE=F—HEEBreaking the RulesF1T
B 19965 - -FAEERREBLET. MILI-E
R DR, BRI T DR
#l. EFRNSHMSFIBRREEZITEHED
FARETEICDUNTHREE (WHA49.15)
B 19975 ---EEOE=FYLSHAELSERELE
EEREEHL-IBFANOREELZE T,
UNICEFHFEER
B 19985 - -WHONEEEEDTEREEWHITF TS EMEDRE IR
FTE5—EDREFRE
B 19994 - - - HEE[R & E AR (ASA) A, NestleDTMGIRMICEFZEZEL-TY
RFTTERDEILILEEH
S.Hisano, Political Economy of Agriculture, Kyoto University, 2010 33
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